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Bula Vinaka! 

The Fijian Broadcasting Corporation 
currently operates a network of six radio 
stations: two each in i-Taukei, Hindustani 
and English.

The stations are Radio Fiji One and Bula 
FM (i-Taukei), Radio Fiji Two and Mirchi 
FM (Hindustani) & Gold FM and 2Day FM 
(English). It also operates three Television 
channels – FBC TV, FBC 2 and FBC Sports 
HD.

For Radio Public Service Broadcast-AM 
transmission service provides 100% 
radio network coverage and has Radio 
Fiji One (i-taukei) and Gold FM (English) 
frequencies available on this platform.

FBC in the year 2022 has been in operation 
for 68 years of Radio Broadcasting Service 
and 11 years since the inception of FBC TV 
(the National Broadcaster), and over this 
period we continue to aspire to deliver 
the best of Radio, Television and media 
services to all people of Fiji. 

As the country’s national broadcaster, 
I as Chairperson having taken office in 
early 2023, pledge that we will stay true 
to our values with genuine collaboration, 
creating content without fear or favour of 

BOARD CHAIRMAN’S REPORT

uncompromised quality, conscious of the 
diversity and inclusiveness of the people 
in our Nation with a firm commitment 
to Nation building. This is our collective 
commitment to our listeners, viewers and 
clients.

With consistent support, empowerment, 
and coordination from the Fiji Government 
and its Ministries, we assure you that the 
new beginning will deliver exceptional 
results and prove to take the integrity 
that will help rebuild our image and have 
the company excel in its commitment to 
deliver with empathy whilst ensuring there 
is no disinformation nor misinformation.

As we continue to grow, innovate and build 
on principles of respect, transparency, and 
be a transformative force in the service 
delivery of our prime products including 
Radio, Television, Digital media, and 
News it is our obligation to our existing 
stakeholders, customers, our prospect 
clients, our business associates, the 
communities we serve, and our company 
to uphold the highest ethical standards, 
integrity, compliance and governance in 
all that we do.

You are invited to read our audited 
financial statements for the year ending 
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31st December 2022, which is self-
explanatory, prepared in compliance 
with International Financial Reporting 
Standards and clearly showing all our 
annual financial transactions including the 
projected profitability, continuing increase 
in sales revenue and increasing profit for 
yet another year.

The profit after income tax for the financial 
year was $2,440,580 (2021: $4,394,260) 
after providing the income tax expense of 
$581,074 (2021: $1,065,906).

Gross Income recorded for the financial year 
was $20,664,023 (2021: $20,623,675).

It should be noted that the 2022 result 
of NPAT $2,440,580 was achieved after 
taking in as Revenue the Government 
PSB fee of $9,277,400. 

Without the PSB fee, FBC would have 
recorded a loss of $6,255,746 for the 
2022 Financial year.

Our collective efforts in 2023 are to reduce 
FBC’s reliance on the fee and build a self-
sustaining business.

The total staff numbers increased to 240 
this year (2021: 200 staff).

I give sincere thanks to our staff, the 
mainstay of our business delivery, for 
their commitment, energy, focus and 
dedication, led ably by the Executive 
team.

I take this opportunity to thank our newly 
elected board members Mr. Hemendra 
Nagin, Mr. Cecil Browne, Ms. Nirmala 
Nambiar, Mr. Mesake Koroi & Ms. Mereoni 
Duaibe for their enthusiasm and positive 
advice.  

We look forward to a much brighter year 
for the FBC and our shareholders, the 
Government & the people of Fiji in the 
2023 financial year.

Vinaka! May God Bless

_______________________________

Mr. Ajay Bhai Amrit  
FBCL Board Chairperson
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History
Fiji Broadcasting Commission was first 
established in 1954 as a Public Service 
Broadcast Radio Station.

In January 1998, Fiji Broadcasting 
Commission was corporatized under 
the Government’s public sector reform 
Program and renamed to Island Network 
Corporation Limited. In June 1999, the 
entity was renamed to Fiji Broadcasting 
Corporation Limited (FBCL).

In November 2019, following the 
company’s re-branding, the entity was 
re-named to the Fijian Broadcasting 
Corporation Pte Limited.

From its humble beginnings, the Fijian 
Broadcasting Corporation today operates 

a network of six radio stations: two in each 
of the three major languages (i-Taukei, 
Hindustani and English). These radio 
stations are Radio Fiji One and Bula FM 
(i-Taukei), Radio Fiji Two and Mirchi FM 
(Hindustani) and Gold FM & 2Day FM 
(English).

Radio Fiji One and Radio Fiji Two are 
classified as Public Service Broadcast 
stations governed under a contract 
between the government and the Fijian 
Broadcasting Corporation. Under this 
contract the Government “buys” airtime 
on the two stations and contributes 
towards its operations. The other arm 
of the FBC is its commercial operations 
under which falls four radio stations 
namely Bula FM, Gold FM, Mirchi FM and 
2Day FM.

ENTITY PROFILE
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The FBC Pledge
At the Fijian Broadcasting Corporation 
we believe every Fijian has the right to 
the best Radio and Television service; to 
be informed, entertained and educated.

At the Fijian Broadcasting Corporation 
we give every advertiser the countries 
best broadcasting service, to reach 
the widest audience, to showcase their 
products, service and themselves.

At the Fijian Broadcasting Corporation 
we always provide the best for all Fijians.

The FBC also provides a free to air 
television service - FBC TV. As the 
country’s national broadcaster, FBC TV 
carries immense community service 
responsibility which is reflected in the 
content of the network. Along with the 
commercial TV programs, the FBC also 
has high quality local and international 
programs such as documentaries, social 
and religious programs, live & delayed 
sports and more. These not only inform 
and educate the masses, but also mould 
the younger generation for the future.

In November 2017 the FBC launched 
a new free to air and commercial free 
channel namely FBC 2. In June 2018, the 
entity launched Fiji’s first ever free 24-hour 
sports channel namely FBC Sports.

The FBC is a wholly government owned 
entity, and the board of directors are 
appointed by its shareholders – The 
Government of Fiji.
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Commercial Radio
The FBC operates four commercial radio 
stations. These stations are Mirchi FM 
(Hindustani), Gold FM (English), Bula FM 
(i-Taukei) and 2Day FM (English).

Gold FM is aimed specifically for 40 to 
60 age group while, Mirchi FM and Bula 
FM are aimed specifically for 18 to 40 age 
groups. These stations are mainly music 
based with popular programs and lots 
of competitions and they generate the 
bulk of the advertising revenue. Texting 
and on-air promotions also contribute to 
income generation by these respective 
stations. 

The fourth commercial station is 2Day 
FM which targets the 18 to 40 year age 
groups. This station is designed to 
attract younger listeners who want the 
latest music delivered with a mature and 
responsible approach.

STUDIO 69 – FBC’s Production House
The Studio 69 production unit was 
launched in 2014 as a full-scale audio 
and visual production unit meant solely 
for commercial purposes. Its focus is to 
provide production services for current 
and potential clients as well as streamlining 
all in-house commercial productions. 

The unit has dedicated staff to ensure 
each production receives careful attention 
and commercials are customized to the 
client’s needs. 

FMFMFM

ENTITY PROFILE

FBC- Events Management
To supplement the advertising revenue of 
the entity, this aspect of FBC’s operations 
has been enhanced to market and sell events 
management. This diversification will earn 
additional revenue which we anticipate will not 
affect other advertising revenue.
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Radio:
Currently the FBC has two Radio Stations 
that broadcast programs targeting 
mainly national development taking 
into consideration ethnic, cultural, and 
religious diversity. These programs are 
sold to the Government under the Public 
Service Broadcast (PSB) contract which is 
tendered every three years. These stations 
are Radio Fiji One (i-Taukei Language) and 
the Radio Fiji Two (Hindustani Language). 

These stations have national coverage via 
AM transmission and supplemented in 
some areas by FM transmission services. 
The company is required to comply with 
the requirements of the terms as stipulated 
under the PSB contract for Radio.

FBC TV:
With free-to-air TV service launched in 
November 2011, the FBC has really pushed 
ahead with a commercial approach for its 
new service just like any other TV operator 
internationally.

The objective of TV public service 
broadcasting is to provide and promote 
local talent and varied programming and 
wider public service viewing choices. In 
general term, as a PSB broadcaster, the 
FBC undertakes to promote standards of 
quality, unbiased information, and diverse 
programming considering the special 
characteristics of Fiji.

Services are performed with all intents 
and purpose to entertain, inform, and 
educate the public with the emphasis 
on income generation to return profit to 
the government on its investment and 
repayment of startup moneys borrowed 
to ensure maintenance of high quality of 
programming, transmission, and public 
service broadcast by the government 
owned corporation.

YOU’RE No. 1 WITH US

PUBLIC SERVICE  
BROADCAST
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In the absence of AM services, FM service 
was extended to maritime Islands eg Lau and 
Rotuma that used to be serviced by AM. This 
was made available via co-site agreement 
with another Telco’s. The Government of Fiji 
also assisted FBC to secure funding from 
a donor country to restart a nationwide 
AM signal at FBC’s Naulu AM transmitting 
site. This FJ$15m JICA funded project 
was completed in August 2017 and now 
broadcasts 2 stations; one in i-taukei (Radio 
Fiji One) and another one is English (Gold 
FM).

The Japanese Government through JICA 
signed an agreement with the Government 
of Fiji for the facilitation of the rehabilitation 
of medium wave Radio transmission project, 
which is now complete. This is a public 
service broadcast project for a natural 
disaster management system which will be 
mostly beneficial to all Fijians in the maritime 
islands and in rural areas during times of 
natural disasters and will also be available 
whilst FM signal is interrupted. 

In the meantime, PSB programs continue to 
be provided to the widest possible audience 
through enhanced FM service which has 
satisfied listeners throughout the country. 

PUBLIC SERVICE BROADCAST 
AM SERVICES

Benefits of this AM Project: 

• This project has immensely improved the 
quality of radio coverage for all people 
of Fiji, especially in remote and maritime 
islands. The new transmission system has 
improved coverage around the country 
especially in the interior parts of Vanua 
Levu and Viti Levu. Also, highly improved 
coverage in the Lau and Lomaiviti group.

• As a Pacific Island Country, Fiji is 
vulnerable to sudden and unpredictable 
climatic changes resulting in cyclones, 
flooding, and droughts. Through this 
upgrade, the FBC has been able to 
provide immediate, clear and regular 
messages to all people of Fiji, especially 
those in the maritime areas.
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• FBC TV viewership and Radio listenership 
numbers continue to increase rapidly and 
has grown exponentially with this new 
and improved AM services at the FBC 
AM transmitting site. Unlike before when 
AM services included Radio Fiji One and 
Radio Fiji 2, this new AM service now has 
Radio Fiji One (I-taukei) and Gold FM 
(English). 

• The reason for this is that English is the 
official language of communication 
for all people of Fiji. This is of great 
importance to hundreds and thousands 
of English-speaking tourists who visit 
Fiji annually and are kept informed and 
updated in cases of natural disasters. 
Unlike before when the old AM services 
had Radio Fiji One (i-taukei) and Radio 
Fiji 2 (Hindustani).

• Fiji now has access to the top-of-the-line 
equipment and technology provided 
by the Japanese Government. Not 
only Fiji is getting technology capable 
of reaching the furthest reaches of the 
country but has provided the entire 
nation with a reliable service.

• Government and the FBC pursued AM 
transmission purely for public purpose 
to ensure that important Government 
program awareness and weather 
messages reach Fijians in all the maritime 
islands. Through the implementation of 
this project the FBC has achieved 100% 
radio network coverage. 

• By increasing access to information for all 
Fijians, there is greater transparency and 
greater transparency brings greater trust 
between Government and the people.

• It has saved lives when FBC boosts 
disaster and emergency readiness 
by broadcasting national warnings of 
natural disasters.

• It has helped to close the gap between 
those living in remote parts of Fiji and the 
big islands and has promoted greater 
economic opportunities by putting them 
on equal footing.

• This project has improved the quality of 
our education by bringing everyone the 
latest technical and scientific information 
and it is an important tool in enabling Fiji 
to reach its true potential. 

Commitment from the FBC:

• FBC exists to serve the people of Fiji 
and radio is a vital tool in nation building 
crucial and it is important that it reaches 
extends to every corner of the nation.

• Also, this is one of the many initiatives 
that FBC has undertaken to strengthen 
cultural identity as a nation.

• A wider group of people will enjoy 
relevant cultural and local programs 
such as talk back shows and community 
programs that are not only highly 
entertaining and also promotes national 
unity and pride.

PUBLIC SERVICE BROADCAST 
AM SERVICES
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