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To be the premier Broadcaster in Fiji and the region

To inform, educate and entertain our audience through 
the highest standards of Radio and Television service.

To be the most responsible, dynamic and widest 
covering Broadcaster providing free quality content to 
achieve complete audience and customer satisfaction.

•	 We understand our audience and put them at the 
core of everything we do

•	 We strive for excellence in the development and 
presentation of our programs

•	 We are responsible, respectful, honest and 
accountable to one another and to our audience 
and customers

•	 Our driving force and success factors are our 
professional and dedicated staff, united by 
common values and a strong corporate culture

our vision

our mission

our values
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As Fiji’s National broadcaster, the Fiji 
Broadcasting Corporation is responsible 
for providing the effective dissemination of 
relevant new media, Radio and Television 
news, entertainment, and information services 
in our county’s three major languages.   

The Fiji Broadcasting Corporation today 
operates a network of six radio stations: two 
each in i-Taukei, Hindustani and English. 
The stations are Radio Fiji One and Bula 
FM (i-Taukei), Radio Fiji Two and Mirchi FM 
(Hindustani) and Gold FM and 2Day FM 
(English). In addition to these commercial 
and public broadcast radio services, the 
FBC is also responsible for producing local 
television programs.

Although most of the current English and 
Hindi music and programs are purchased, all 
of the i-taukei music and programs are written 
and produced either locally or in-house by the 
FBC.  Despite Fiji now having very advanced 
mobile and fixed line phone systems, there 
is still a significant Fijian population living 
in the outer islands who are totally reliant 
on news and messages on our not so cost-

BOARD CHAIR’S REPORT

effective Public Service Broadcast-AM 
transmission service.  However, our reach to 
this population on the AM service is critical 
especially during times of natural disasters.

The FBC produces local radio and TV 
programs with the intention to inform and 
educate the Fijian public. In essence the 
fee under the PSB contract is paid to the 
FBC for the production and broadcast and 
transmission of specific local radio and TV 
programs that are beneficial for all Fijians.

In addition to this the FBC on an annual 
average provides more than 800-thousand 
dollars’ worth of advertising to charitable 
organizations as part of its corporate social 
obligations. (CSR)

We are extremely popular and rated as 
the number one TV and news service in Fiji 
because of our ability to constantly create 
unique local programs that not only educate, 
entertain and inform but also engage and 
unite the people of Fiji. But to continue 
to actively promote patriotism, language, 
culture, traditions and a sense of belonging 
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Whilst the PSB fee for this work offsets some 
of the production and transmission costs, 
the continuously increasing costs associated 
with higher standards of production, 
broadcast and rising electricity charges for 
transmission power are offset with income 
generated from commercial advertising.

The FBC produces local radio and TV 
programs with the intention to inform and 
educate the Fijian public. In essence the 
fee under the PSB contract is paid to the 
FBC for the production and broadcast and 
transmission of specific local radio and TV 
programs that are beneficial for all Fijians.

The FBC is trail blazing ahead and continues 
to produce more unique PSB programs for 
both radio and TV with a focus on nation 
building. The value of our PSB Radio 
programs now stands at $16,549,152.00. 
The value of our TV programs now stands 
at $7,690,800.00. (Total Radio + TV - 
$24,239,952.00).

In addition to this, the FBC launched a new 
free to air and commercial free channel, 
FBC 2, in November 2017. As per the 
government’s directive, this channel is solely 
for the purposes of informing and educating 
the Fijian public at no cost. We acknowledge 
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requires sustained fees to offset some of the 
costs of such a substantial operation.

We have managed to successfully capture 
the majority Fijian audience for our TV and 
Radio services because of our focus towards 
producing a record number of excellent 
radio and TV programs that resonates with 
all Fijians.

The FBC has achieved this fantastic result 
in record time despite competing against 
established monopolistic head starts by 
other commercial broadcasters many 
years before we became fully functional 
commercially.

We believe because of the recent high 
standards and massively positive viewer 
survey results achieved by the FBC, the level 
of competition in the industry has increased. 
The acquisition cost of programmes of 
national interest is becoming extremely 
high with advertising rates being slashed 
drastically by our competitors in order to 
keep up. Despite this the FBC remains very 
much committed to maintaining high quality 
programming. 

Staff training is top priority. We make a 
special effort to train and retain our staff, as 
we would very much like to be recognized as 
an employer of choice.

You are invited to read our audited financial 
statements for the year ending 31st 
December 2018, which is self-explanatory, 
prepared in compliance with International 
Financial Reporting Standards and clearly 
showing all our annual financial transactions 
including the projected profitability, 

continuing increase in sales revenue and 
increasing profit for yet another year.

The profit after income tax for the financial 
year was $4,736,769 (2017: $6,750,508) 
after providing the income tax expense of 
$991,016 (2017: $183,611).

Gross Income recorded for the financial year 
was $26,452,606 (2017: $23,406,774). The 
total staff numbers increased to 224 this year 
(2017: 212 staff).

The Chief Executive Officer, Mr. Riyaz Sayed-
Khaiyum with his dedicated team FBC and a 
committed management team continues to 
work extremely hard to deliver high quality 
services for all Fijians.

I take this opportunity to thank our dedicated 
board members Mr Aren Baoa and Ms 
Glenys Andrews for their commitment and 
sound advice.  

We look forward to a much brighter year 
for the FBC and our shareholders, the 
Government of Fiji in 2019 financial year.

Vinaka.

MR. SASHI SINGH
BOARD CHAIR

BOARD CHAIR’S report (cont’d)
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BOARD OF DIRECTORS
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MR. AREN BAOA
DIRECTOR

MR VIMLESH SAGAR
COMPANY SECRETARY

MR. SASHI SINGH
BOARD CHAIR
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DIRECTOR
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COMPANY SECRETARY
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BOARD CHAIR

BOARD OF DIRECTORS

MS. GLENYS ANDREWS
DIRECTOR
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EXECUTIVE MANAGEMENT TEAM
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MR RIYAZ SAYED-KHAIYUM 
CHIEF EXECUTIVE OFFICER

MR VIMLESH SAGAR  
CHIEF FINANCIAL OFFICER

MR VIJEN  KUMAR  
DIRECTOR  

SALES & MARKETING

MR VINAL RAJ 
MANAGER TELEVISION 

OPERATIONS

MS SHAMMI LOCHAN LAL 
MANAGER RADIO 

PROGRAMS

MR INDRA SINGH 
MANAGER  

NEWS & SPORTS

MS JANICE SINGH 
DIRECTOR HUMAN 

RESOURCES

MR NITENDRA PRASAD 
DIRECTOR  

TECHNICAL OPERATIONS

EXECUTIVE MANAGEMENT TEAM
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Fiji Broadcasting Commission was first 
established in 1954 as a public service 
broadcast radio station. In January 1998, it 
was corporatized under the Government’s 
public sector reform programme and 
renamed Island Network Corporation 
Limited. In June 1999, the change in 
Government also led to another change 
in name; this time to the Fiji Broadcasting 
Corporation Limited.

From its humble beginnings, the Fiji 
Broadcasting Corporation today operates 
a network of six radio stations; two in each 
of the three major languages (i-Taukei, 
Hindustani and English). The stations are 
Radio Fiji One and Bula FM (i-Taukei), Radio 
Fiji Two and Mirchi FM (Hindustani) and Gold 
FM and 2Day FM (English).

Radio Fiji One and Radio Fiji Two are 
classified as public service broadcast 
stations governed under a contract 
between the government and the Fiji 
Broadcasting Corporation. Under this 
contract the Government “buys” airtime on 
the two stations and contributes towards its 
operations. The other arm of the FBC is its 
commercial operations under which fall four 
radio stations namely Bula FM, Gold FM, 
Mirchi FM and 2day FM.

The FBC also provides a free to air television 
service (FBC TV). Our programs focus on 
issues faced by the people of Fiji on a daily 
basis. As the national broadcaster, FBC 

TV carries immense community service 
responsibility which is reflected in the 
content of the network. Along with our 
commercial TV programs, we also have high 
quality local and international programs 
such as documentaries, social and religious 
programs and more. These not only inform 
and educate the masses, but also mould the 
younger generation for the future.

ENTITY PROFILE
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The FBC Pledge
At the Fiji Broadcasting Corporation we 
believe every Fijian has the right to the best 
Radio and Television service; to be informed, 
entertained and educated.

At the Fiji Broadcasting Corporation we 
give every advertiser the countries best 
broadcasting service, to reach the widest 
audience, to showcase their products, 
service and themselves.

At the Fiji Broadcasting Corporation we 
always provide the best for all Fijians.

Commercial Radio
FBC operates four commercial radio stations. 
These stations are Mirchi FM (Hindustani), 
Gold FM (English), Bula FM (i-Taukei) and 
2Day FM (English).

Gold FM is aimed specifically for 40 to 
60 age group while, Mirchi FM and Bula 
FM are aimed specifically for 18 to 40 age 
groups. These stations are mainly music 
based with popular programmes and lots 
of competitions and they generate the 
bulk of the advertising revenue. The fourth 
commercial station is 2Day FM which targets 
the 18 to 40 year age group. This station 
is designed to attract younger listeners 
who want the latest music delivered with a 
mature and responsible approach.

ENTITY PROFILE

FMFMFM
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Radio:
Currently FBC has two radio stations 
that broadcast programmes targeting 
mainly national development taking into 
consideration ethnic, cultural and religious 
diversity. These programmes are sold to 
Government under the Public Service 
Broadcast (PSB) contract which is tendered 
every three years. These stations are Radio 
Fiji One (i-Taukei Language) and the Radio 
Fiji Two (Hindustani Language). These 
stations have national coverage via AM 
transmitters and supplemented in some 
areas by FM transmitters. The company is 
required to comply with requirements of the 
terms as stipulated under the PSB contract.

FBC TV:
The objective of TV public broadcasting is to 
provide and promote local talent and varied 
programming and wider public service 
viewing choices. In general term, as a PSB 
broadcaster, FBC undertakes to promote 
standards of quality, unbiased information, 
and diverse programming taking into 
account the special characteristics of Fiji.

Services are performed with all intents and 
purpose to entertain, inform and educate 
the public with the emphasis on income 
generation to return profit to the government 
on its investment and repayment of startup 
moneys borrowed to ensure maintenance of 
high quality of programming, transmission 
and public service broadcast by the 
government-owned corporation. 

PUBLIC SERVICE  
BROADCAST

YOU’RE No. 1 WITH US
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FIJI BROADCASTING CORPORATION LIMITED  
FINANCIAL STATEMENTS 31 DECEMBER 2018
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FIJI’S NUMBER ONE 
NEWS SERVICE
AS VOTED BY 
ALL FIJIANS

COVERAGE YOU CAN COUNT ON
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www.fbc.com.fj
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